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Prior Art 


§103 


Claims 90-159 


U.S. Patent No. 6,236,975 to Boe, et al. 



Brief Description of Arguments to Be Presented: 

Applicant submits herewith and for discussion purposes only, a proposed amended claim 90 for 
the Examiner's review. 



Proposed claim 90, as amended, is patentable over Boe, et al. 
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Proposed Amendment to Claim 90 
For Discussion Purposes Only 

90. (currently amended) A method for s e arching for information identifying; and 
contacting individuals via a network comprising the steps of: 

(a) storing, on one or more processor readable media that are operatively coupled to one 
or more processors, at least one database comprising: 

(i) electronic trait information comprising information representing traits of a 
plurality of persons; 

(ii) electronic preference information comprising information representing 
preferences of the plurality of persons; 

(lip electronic identification information comprising at least one of visual and 
audio information representing at least one person of the plurality of persons; and 
(iiiiv) electronic advertiser relevant information comprising information related to 
one or more of products and services associated with one or more advertisers and 
further related to at least one of trait and preference valued by at least one of the 
one or more advertisers; 

(b) receiving, via a communication device that is operatively connected to the one or 
more processors, a first electronic request for information, from a first user computing device 
operated by a first user, about at least one person within a first demographic, wherein the first 
demographic is defined by at least a first group of one or more of traits and preferences stored in 
the at least one database; 

(c) determining, by the one or more processors, first electronic responsive information 
that comprises information which is at least responsive to the first electronic request; 

(d) transmitting, via the communication device to the first user computing device, the first 
electronic responsive information; 

(e) generating, by the one or more processors, first electronic fact information using the 
advertiser relevant information in case electronic trait information and electronic preference 
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information associated with the first user corresponds with the at least one of trait and preference 
valued by the at least one of the one or more advertisers, wherein the first electronic fact 
information includes a brand of the at least one or more advertisers and relates to the first 
electronic responsive information and further relates to a second demographic defined by at least 
a second group of one or more of traits and preferences stored in the at least one database, and 
further wherein at least one trait or preference of the second demographic is not included in the 
first demographic defined by the first request for electronic information; astd 

(f) transmitting, via the communication device, to the first user computing device, the 
first electronic fact informatio n; and 

(g) receiving, via the communication device, from the first user computer device, 
message information representing at least one of the plurality of persons who is within the second 
demographic . 



{01038423.1} 



